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he fourth quarter of 2007 
brought some bad news in 
terms of overall volume. 
Specifically, residential mort-

gage bankers funded $496 billion in 
the fourth quarter, which represented 
the industry’s worst quarter in nearly 
seven years. 

However, the story online was very 
different. Online volume during the 
same period bunked this downward 
trend and actually increased by 27%.

Why? For one, three of the top 10 
online lenders have demonstrated 
their desire to innovate in a down 
market. First, Taylor, Bean & Whitaker 
went with Avista Solutions as their 
LOS despite the fact that the vendor 
was relatively new to the mortgage 
space at the time. TB&W told this 
publication at the time that they liked 
Avista’s technology and the fact that 
they could customize it hand-in-hand 
with a vendor partner instead of go-
ing with an out-of-the-box solution.

Second, both Quicken Loans and 
AmTrust Bank continue to march clos-
er and closer toward the e-mortgage 
despite market conditions. According 
to a source within Fannie Mae, Am-
Trust is sending them a record num-
ber of e-notes each month and is now 
charging their correspondents extra if 
they want to deliver AmTrust paper.

Similarly, Quicken has been the No. 
1 online retail lender for some time. 
Further, a source within Quicken con-
firmed that the lender will continue 
to develop its e-mortgage strategy 
this year. Quicken sees technology 
investment now as delivering a com-
petitive edge in the long run.

And if this year’s MBA Tech and 
SourceMedia Tech shows are any in-
dication, several lenders that are com-
mitted to the space are very aware 
of the fact that they have to look to 
technology now to increase efficiency, 
remain competitive and prepare for 
better times to come. The E-Mortgage 
Update session at MBA Tech, for ex-
ample, was actually standing room 
only. Literally all the seats were occu-
pied and people attending were sitting 
on the floor. 

While attention to the e-mortgage 
may be expected at a technology 
show, it’s important to consider that 
attendance at MBA Tech this year was 

half of what it was last year and yet 
the e-mortgage sessions were still 
jam-packed despite the fact that two 
other sessions were going on at the 
same time. The questions posed by 
the audience were also very telling. 
Audience members weren’t asking for 
clarifying definition, or even return 
on investment numbers, they were 
asking practical questions on how to 
get started.

Does this mean e-mortgages will be 
mainstream by the end of this year? 
Certainly not, but more and more 
lenders are entering the e-mortgage 
fray each day. The savings is clear. The 
efficiency is there.

Despite seven-year historic volume drops overall 
in 4Q 2007, online volume continued to increase.
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